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Executive Summary

As the retail landscape rapidly evolves 
towards digital-centric consumer experiences, 
the adoption of digital wallet loyalty cards 
is becoming a strategic imperative for 
retailers looking to enhance customer loyalty. 
Traditional loyalty programs, often limited by 
the cumbersome requirements of physical 
cards or separate applications, face significant 
hurdles in cost, engagement, and consumer 
adoption. 
 
Digital wallet loyalty cards streamline this 
process by integrating directly into the digital 
wallets consumers already use, eliminating 
the need for physical cards and reducing the 
reliance on standalone apps. This integration 
not only reduces operational costs but 
also enhances the consumer experience by 
providing a more convenient, personalized, 
and secure way to access loyalty benefits. 
 
Through the use of digital wallet loyalty cards, 
retailers can significantly increase customer 
engagement and retention, positioning 
themselves more competitively in a digital-
forward market. This white paper explores 
how this technology is being implemented 
by leading retailers to transform customer 
interactions and loyalty strategies effectively. 
 

Introduction 
In an era marked by rapid 
technological advancement and 
shifting consumer behaviors, 
the retail industry is facing an 
imperative to evolve. Traditional 
loyalty programs, often 
encumbered by physical cards and 
standalone mobile applications, 
are struggling to meet the 
expectations of increasingly 
tech-savvy consumers. These 
consumers demand seamless, 
integrated experiences that do 
not disrupt their digital routines 
or overload their devices with 
unnecessary applications. The 
resultant challenge for retailers is 
significant, as failing to engage these consumers can lead to decreased loyalty and, 
consequently, reduced revenue. 
 
Digital wallet loyalty cards represent a strategic response to these challenges. By 
embedding loyalty programs directly into a platform that consumers already use 
daily—their mobile wallets—retailers can eliminate many of the barriers associated 
with traditional loyalty schemes. This approach not only simplifies the consumer 
experience but also enhances engagement by leveraging the native capabilities of 
smartphones, such as push notifications and location-based services. 
 
This white paper will explore the transition from traditional loyalty methods 
to digital wallet loyalty cards, highlighting how this shift can address the core 
challenges of customer retention and engagement in the digital age. It will examine 
the operational efficiencies gained by eschewing physical cards, the increased 
security that digital wallets offer, and the detailed consumer insights that can 
be harnessed through this technology. As digital wallets become a ubiquitous 
component of consumer transactions, embracing digital wallet loyalty cards is not 
just an opportunity—it is an essential strategy for retail success in the 21st century.
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Key metrics

1%

75%

77%

The redemption rate of printed coupons was under 1%.

Customers say they are more likely to be engaged with a 
brand if coupons were more accessible.  

71% of app users churn within the first 90 days of 
downloading an app. 

1% Redemption rate 

75% More Engagement 

71% Churn rate

Discussion
In the rapidly evolving retail landscape, businesses face significant challenges that 
hinder the effectiveness of their promotional strategies and customer engagement. 
A major issue is “app overload,” where consumers show increasing resistance to 
downloading multiple apps for different services. This resistance results in poor 
engagement with traditional app-based promotions, as customers prefer not to 
clutter their devices with numerous applications. Additionally, the management of 
separate apps, along with the distribution and handling of physical coupons, introduces 
substantial costs and operational inefficiencies. These traditional methods not only 
strain financial resources but also complicate the logistical aspects of promotion 
management.

The inconvenience associated with the use of paper coupons has led to alarmingly 
low redemption rates, often less than 1%. Consumers find it cumbersome to carry 
and remember physical coupons, diminishing their likelihood of taking advantage of 
available promotions. This trend highlights a clear misalignment between traditional 
promotional strategies and the convenience-driven preferences of modern consumers. 
In this context, retailers need to pivot towards more integrated, user-friendly 
solutions that align with the digital habits of their customers to enhance promotional 
engagement and operational efficiency.
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Digital wallet coupons represent a transformative solution for the retail industry, 
addressing many of the limitations inherent in traditional promotional methods. These 
digital tools seamlessly integrate into consumers’ smartphones, enabling a clutter-
free way to receive and store promotions while allowing for dynamic updates. Offers 
can be tailored in real-time based on consumer behavior, location, or time-sensitive 
events, significantly enhancing the effectiveness of promotions compared to static, 
unchangeable options. The agility offered by digital wallets enables retailers to 
respond swiftly to varying consumer preferences and market dynamics, ensuring that 
promotions remain relevant and enticing to customers.

A prime example of successful digital wallet implementation can be seen in Dollar 
General’s use of digital wallet coupons, as highlighted in the accompanying case study. 
By incorporating digital wallet coupons into their mobile strategy, Dollar General has 
significantly streamlined the coupon redemption process. This integration eliminates 
the need for customers to carry physical coupons or remember to use separate apps, 
resulting in greater convenience and smoother transactions at the point of sale. As a 
result, Dollar General has not only observed an increase in customer satisfaction but 
also a higher rate of participation in promotional offers.

Case Study: Dollar General Coupon Cards

Overview
Dollar General has successfully incorporated digital wallet coupons into 
its mobile strategy to enhance convenience and drive sales. This initiative 
aligns with the broader retail shift toward mobile-based shopping, offering 
customers a seamless and efficient way to utilize discounts. By adopting 
digital wallet technology, Dollar General has been able to streamline the 
distribution and redemption of promotional offers, ensuring that their 
customers have easy access to savings directly on their mobile devices.

Purpose and Usage of Digital Cards
The digital wallet coupons provided by Dollar General allow customers to 
access and manage discounts directly on their mobile devices, eliminating the 
need for physical coupons. This integration simplifies the shopping experience 
by enabling the instant application of savings during checkout. Additionally, 
it reduces the environmental impact associated with printing and distributing 
paper coupons, contributing to the company’s sustainability efforts.

Engagement and Redemption
Since implementing digital wallet coupons, Dollar General has seen a 
significant improvement in customer engagement. Push notifications and 
reminders about new and expiring coupons have increased redemption rates 
and encouraged more frequent customer visits. The convenience of having 
coupons readily accessible on their smartphones has made savings more 
accessible, boosting customer loyalty and driving repeat business.
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Results
The integration of digital wallet coupons at 
Dollar General has led to:

•	 A noticeable increase in coupon 
redemption rates, surpassing the industry 
average for traditional paper coupons. 

•	 Enhanced customer satisfaction due to 
the streamlined checkout process and 
easy access to discounts. 

•	 Reduced operational costs associated 
with the production and distribution of 
physical coupons. 

•	 Improved customer loyalty, as evidenced 
by higher engagement levels and repeat 
visits. 

Dollar General’s experience demonstrates 
the powerful impact that digital wallet 
coupons can have on retail promotional 
strategies. By adopting this technology, 
retailers can not only meet the evolving 
needs of tech-savvy consumers but also 
achieve significant operational efficiencies 
and drive sales growth.

The Value
Cost Efficiency

Enhanced Customer Experience

Implementing digital wallet coupons offers retailers substantial cost savings 
by eliminating the need for paper-based coupon systems and reducing 
the overhead associated with maintaining multiple separate promotional 
apps. By integrating promotions directly into a consumer’s digital wallet, 
businesses can significantly cut down on the production and distribution 
costs of physical coupons. This approach also minimizes the expenses 
related to the development and maintenance of standalone applications. 
The streamlined nature of digital wallet coupons not only reduces financial 
burdens but also simplifies the promotional landscape, allowing retailers to 
allocate resources more effectively to other areas of their operations.

Digital wallet coupons significantly streamline the shopping experience, 
contributing directly to reduced checkout times and improved customer 
service, particularly during peak shopping periods. Customers can easily 
access and redeem promotions directly from their smartphones, without 
the need to sort through physical coupons or navigate multiple apps. The 
seamless integration of digital promotions into everyday mobile usage 
results in a smoother, quicker transaction process, which enhances overall 
customer satisfaction and fosters increased loyalty to the brand.
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Enhanced Customer Engagement

Increased Redemption Rates

Digital wallet coupons are a powerful tool for boosting customer 
engagement. By leveraging the capabilities of digital wallets, retailers 
can send timely push notifications, reminders, and updates directly to 
customers’ smartphones. This direct line of communication keeps the 
brand and its promotions top-of-mind, encouraging customers to engage 
with offers more frequently. Additionally, the ability to personalize these 
communications based on shopping habits and preferences ensures that 
the content is relevant and appealing, further enhancing engagement. This 
level of interaction fosters a deeper connection between the brand and the 
customer, leading to increased brand loyalty and repeat business.

The convenience and accessibility provided by digital wallet coupons naturally 
encourage more frequent use and greater engagement with promotional 
offers. Customers are more likely to take advantage of promotions that are 
readily available and easy to redeem, leading to higher redemption rates. 
Additionally, the ability to update and personalize offers dynamically based 
on consumer behavior and preferences further enhances the attractiveness 
of digital wallet coupons. When promotions are tailored to customers’ 
specific needs, they feel more valued, which not only enriches their shopping 
experience but also drives higher participation in promotional campaigns.

Conclusion
Digital wallet coupons are revolutionizing promotional strategies for the retail industry by 
seamlessly integrating into consumers’ existing digital wallets, reducing costs, enhancing 
customer experiences, and boosting engagement. This white paper has highlighted the 
limitations of traditional methods like physical coupons and standalone apps, making it clear 
that adopting digital wallet coupons is not just a trend, but a crucial step for retailers looking to 
stay competitive in a rapidly evolving market. By embracing this technology, retailers can align 
more closely with the digital preferences of modern consumers, drive higher redemption rates, 
and ultimately foster stronger customer loyalty in an increasingly digital world.

Cost-Effective 
Promotion 

Management 

Enhanced 
Customer 

Engagement

Higher 
Redemption 

Rates
Digital wallet passes 
drastically reduce the 
expenses associated 

with traditional 
promotional methods, 

eliminating the need for 
physical coupons and 

reducing the overhead 
of maintaining multiple 

apps.

The streamlined and 
efficient nature of digital 
wallet passes improves 

the customer experience 
by simplifying the 

redemption process, 
leading to quicker 
transactions and 

reduced wait times. 

The accessibility and 
ease of use associated 

with digital wallet 
passes encourage more 
frequent use and greater 
engagement, resulting 
in higher redemption 

rates and more effective 
promotional campaigns
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